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Section A Compulsory (40 marks)

Question 1.

The tourism area lifecycle model is one of the most cited models in tourism literature and studies
aswell. Suggested by Butler, this model depicts a picture that tourism areas are like living things,
thus they area born, grow and finally die out. As atourism academia, you are required to respond
to the following requests;

(a). With aclear illustration, explain the different lifecycle phases of a tourism destination as suggested by
Butlerd??s model (10 marks)

(b). Explain the characteristics of tourism products (10 marks)

(c). Discuss any measures that can be adopted by Wonder-worldsa?? destination managers, to grow their tourism
destination (10 marks)

(d). Identify any factors can influence the decline of Wonder-world as tourism destination (10 marks)A

Section B Attempt any three questions (60 marks)

Question 1.

With reference to Doxey Irridex model, discuss any practical measures that can be implemented by destination
managers to reduce host irritation towards tourism and tourists in a destination. (20 marks)

Question 2:

With reference to Doxey |rridex&??s model, discuss any socio-economic contributions of tourism on the
development of a destination, which can influence the host community&??s attitude towards tourism (20 marks).

Question 3:

(a) Explain the different modes of transport used by tourists (8 marks)
(b) Discuss the factors a tourist may consider when choosing a transportation means for atrip (12 marks)

Question 4.

With reference to Butler&d??s Tourism Area Life-Cycle (TALC) model, discuss any reasons that may bring about
adecline of atourism destination over a period of time (20 marks)

Question 5:

With reference to Butlerd??s Tourism Area Life-Cycle (TALC) model, discuss any measures a destination
manager can pursue to increase tourist visits at the destinations (20 marks)

Question 6:

(a) Explain the marketing -mix concept as applied in tourism and hospitality marketing (10 marks)
(b) Explain any factors that may impede successful marketing of tourism and hospitality products
in contemporary global tourism markets (10 marks)
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